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C.    Costs, Benefits, and Effectiveness

Program data Indicate three types of benefits (Section E.I below). The
program has sponsored 12 workshops for parents and professionals to
provide direct technical assistance and training. A substantial amount
of written information was disseminated to over 17,000 lay and profes-
sional persons involved in the education of handicapped children and
youth through newsletters, two series of quarterlies, and correspondence.
Finally, media campaigns to increase the general public's awareness of
the needs of the handicapped were conducted through print, radio, and
television announcements. It is estimated that 80 to 100 million people
were reached at least once with the TV media campaign. When radio is
included, 120 to 130 million people ware reached at least once.

D.    Plans for Program Improvement and Recommendations for Legislation
None.

E.    Supporting Studies and Analyses Cited in Section C Ibove:

1.    Program files,  Office of Special  Education and Rehabilitative
Services.

F.    Other Supporting Data:
None.

III.    RESPONSE TO GEPA 41 7(b):

No studies related to this program are currently 1n progress.

Contacts for Further Information

Program operations:    Helene Corradino, (202) 472-3740.

Program studies:    Carol Chelemer, (202) 245-9401.

Notes

1. Program activity Information provided for 1983 reflects activities
prior to the enactment of the Education of the Handicapped Act
amendments of 1983.sition of placement decisions.
